NETWORK’S NAME: Uplift TV
Address: 477 South Rosemary Avenue Suite 306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — SECOND QUARTER 2019

This is to certify that the Uplift TV programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during the Second Quarter (April - June).

Children’s Programming Aired During Quarter Referenced

2" Quarter

Youth:
The Burnnie Show
Mustard Pancakes
BJ’s Teddy Bear Club & Bible Stories
Ignite Your Life Kidz

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this 30

of June 2019.

Signature: Colleen £, f{yu

Name: Colleen E. Glynn
(Please type or print)

Title: EVP. General Counsel, Olympusat, Inc.




CHILDREN’S PROGRAMMING CERTIFICATION

279 Quarter (April 15t to June 30th, 2019)

This is to certify that the list set forth below identifies all programs and series aired by TVE
Internacional during the above-referenced calendar quarter that were originally produced and broadcast
primarily for an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time (including local
ad avails, promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on
weekdays in compliance with the Children’s Television Act of 1990 and the rules and regulations of the

Federal Communications Commission (the “FCC”), (the “Regulations”).

None of the following programs or series included any commercial spots (including local ad avails,
promos for non-educational programs and adjacent ads running before or after the program within the same
clock hour) that contained references to, characters or actors from, or that offered products related to, the
underlying program or series. Any instances in which the children's programming commercial limits were
exceeded during the referenced calendar quarter are explained in detail below. | further certify that | have
been designated by TVE as the official responsible for oversight of compliance with the FCC children’s

programming commercial limits, and | am familiar with the Regulations.

[List children’s programs run during calendar quarter}

SANDRA, DETECTIVE DE CUENTOS
DESAFIO CHAMPIONS
LUNNIS DE LEYENDA

JELLY JAM
YOKO

| hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 1%t day of July, 2019

Signat re

Gemma Sanch z Pareja
TVE Programming Director



VISCOM

COMMERCIAL TIME - CHILDREN’S PROGRAMMING
VIACOM MEDIA NETWORKS CERTIFICATION: Second (2"d) Quarter 2019

The following certification is provided regarding compliance during the period of
April 1, 2019 to June 30, 2019 (the “Current Quarter”) with the commercial time
limitations set forth in the FCC’s April 12, 1991 Report and Order Implementing
the Children’s Television Act of 1990 (the “Act”) and the rules adopted therein.

NICKELODEON aired children’s programming during the Current Quarter to the
extent indicated by the attached program schedules. The children’s programming
NICKELODEON aired during the Current Quarter contained commercial matter in
an amount that was not more than 12 minutes per hour on weekdays and 10.5
minutes per hour on weekends. NICKELODEON accordingly certifies that it is in
compliance for the Current Quarter with the limitations set forth in the Act and
FCC rules.

NICK JR., TEENNICK, NICKTOONS and NICK AT NITE aired children’s
programming during the Current Quarter as indicated by the attached program
schedules for those services, but to the extent these services carried
commercials, the amount of commercial matter was within the time limitations set
forth in the Act.

Program services MTV, MTVU, MTV2, MTV LIVE, MTV CLASSIC, VH1, LOGO,
CMT, CMT MUSIC, COMEDY CENTRAL, TR3S, PARAMOUNT NETWORK
(previously known as SPIKE TV), TV LAND, BET SOUL, BET JAMS, BET, BET
HIP HOP, BET GOSPEL, BET HER, and NICK MUSIC did not air any children’s
programming subject to the requirements of the Act during the Current Quarter.

VIACOM MEDIA NETWORKS,

a division of Viacom International Inc.,

on its own behalf and on behalf of

BLACK ENTERTAINMENT TELEVISION LLC

By:

ur-ul-Haq
Vice President, Counsel
Corporate Law Department

CDM #11541



CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2019 to June 36,2019

This is to certify that the list set [orth below identifies all programs and scries transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audicnce of children 12 years old and under. As a standard practice, we formatted and aired
cach of the children’s programs and serics identified below so that the total commercial time
(including local ad avails, promos for non-cducational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends. and 12 minutes per hour on weckdays, in compliance with the Chiidren’s Television
Act of 1990 and the rules and regulations of the Federal Commmunications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad avails.
promos for non-educational programs and adjacent ads running before or alier the program within
the same clock hour that contained references to, characters or actors from, or that offered products
related to. the underlying program or series. Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarter are explained in detail
below. 1 further certify that I have been designated by l{‘]vmusiu R4 as the
oflicial responsible for oversight of compliance with the I'CC children’s programming commercial
limits, and 1 am familiar with the Regulations.

List children’s programs run during calendar quarter:

I hereby declare under penalty of perjury that the foregoing is true and correct.
wd
Exequted this A= day of 3:1‘! 2019,

A

Ire )
UDV\ '\‘lf-w[’-f S

Name (Print)

?f“:o[tu-[' CEO

Title [




CALM Act Certification

2nd Quarter: April 1, 2019 to Junc 30, 2019

Per  ederal Communications Conunission (IFCC) rule 47 C.F. R. §§ 73.682(¢) and 76.607(a).
‘Sco n<§}.g\e_\{m e (“Program Network™) hereby certifies that it is in compliance

with the loudness control practices contained in Advanced Television Systems Committee

(ATSC) A/85 RP: Recommended Practice: Techniques {or Establishing and Maintaining Audio

Loudness for Digital Television (FATSC A/85 RP Recommended Practice™).

I certify that I have been designated by the Program Network as the ofticial responsible for

oversight of compliance with the 'CC's CALM Act requirements and hereby declare under

penalty of perjury that the foregoing is true and correct.

Compliance with the ATSC A/85 RP Recommended Practice is determined by the use of

cquipment and associated software that is installed, utilized and maintained in commercially

reasonable manner.

I hereby declare under penalty of perjury that the forcgoing is truc and correct.

J ———
Fxecut> 1is ,&t’_’_day oi'm\\ “a‘f 2019,

Slg ‘j—ow 'I‘Lu [(CS

Na rn

«»e;;jw%/c £0

Title



CHILDREN'S PROGRAMMING CERTIFICATION SECOND QUARTER
(April 1, 2019 Through June 30, 2019)

This is to certify that the list set forth below identifies all programs and series
aired by Three Angels Broadcasting Network, Inc. during the above-referenced
calendar quarter that were originally produced and broadcast primarily for an
audience of children 12 years old and under. As a standard practice, we
formatted and aired each of the children's programs and series identified below
so that the total commercial time (including local ad avails, promos for non-
educational programs and adjacent ads running before or after the program
within the same clock hour} did not exceed 10.5 minutes per hour on weekends
and 12 minutes per hour on weekdays, in compliance with the Children’s
Television Act of 1990 and the rules and regulations of the Federal
Communications Commission (the “FCC"), the “Regulations”).

None of the following programs or series included any commercial spots
(including local ad avails, promos for non-educational programs and adjacent ads
running before or after the program within the same clock hour) that contained
references to, characters or actors from or that offered products related to, the
underlying program or series. Any instances in which the children's programming
commercial limits were exceeded during the referenced calendar quarter are
explained in detail below. | further certify that | have been designated by Three
Angels Broadcasting Network, Inc. as the official responsible for oversight of
compliance with the FCC children’s programming commercial limits and | am
familiar with the regulations.

See attached LMS form 2100 of the second quarter filing with the list of children’s
programs run during the calendar year.

| hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 1st day of July, 2019,

Sincerely,

Danfghelton

President

DS/cc



CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2019 to Junce 30, 2019

This is to certify that the list st forth below identifies all programs and scries transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audicnce of children 12 years old and under. As a standard practice, we formatted and aired
cach of the children’s programs and scrics identified below so that the total commercial time
(including local ad avaits, promos for non-cducational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCCT).

None of the following programs or series included any commercial spots including local ad avails,
promos for non-cducational programs and adjacent ads running before or after the program within
the same clock hour that contained references to. characters or actors from, or that offered products
related to, the underlying program or serics, Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarter arc explained in detail
below. I further certify that 1 have been designated by Three Angels Broadcasting Network a4 (he

oflicial responsible for oversight of compliance with the FCC children’s programming commercial
limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

_A Day with the King
Kid's Time Praise

_The Creation Case
_Tiny Tots for Jesus

I hereby declare under penalty of perjury that the foregoing is true and correct.

Exccuted this _1st dayof  July 2019.

Loy

Sighature 74

Skl
FF LED

Name (Print)

Title



Approvad by OMB (Otfica of Management and Budgat) 3060-0928
January 2015
(REFERENCE COPY - Not for submission)

Children's Television Programming Report

FRN: 0003716198  File Number 0000074929  Submit Osle 06/24/2019  Call Sign W15BU-D  Facility ID' 66983
City JOHNSON CITY  State IL

Service Digital Class A  Purpose Children’s TV Programming Report  Status Submitted  Status Date 06/24/2019
Filing Status. Active

Report reflects information for : Second Quarter of 2019

Section Question Response

Attachments Are attachments [other than associated schedules) being No
filed w th th's appiication?



Applicant Applicant Name, Type, and Contact information
Information

Applicant
Applicant Address Phone Email Type
THREE ANGELS BROADCASTING NETWORK, MOSES PRIMO +1(618: TECHTI3ABN  Cumpany
INC. PO Box 220 627-4651 ORG
Do ng Bus ness As THREE ANGELS WEST FRANKFORT
BROADCASTING NETWORK. INC IL 62896

United States



Contact
Representatives

{2)

Contact Name

DANIEL N. PEEK
ENGINEER
3ABN

MOSES PRIMO

DIRECTOR OF BROADCASTING
OPERATIONS AND ENGINEERING
3ABN

Address

PO Box 220
WEST
FRANKFORT iL
52896

United States

PO Box 220
WEST
FRANKFORT IL
62896

Uniled States

Phane

+1(618)
627-4651

+1(618)
627-4651

Email

DAN
PEEK@3IABN
ORG

MOSES@3ABN
ORG

Contact Type

Technical
Representative

Legal
Representative



Children's
Television
Information

Digital Core
Programming

Section Question

Response
Station Type Staton Type Netwirk Affiation
Aff liated netwisk JABN
Nelse~ DMA St Lo
Web Hrme Page Add ess WWW 2ABN ORG

Question

State the average number of hours uf Care Programming pef week broadcast by the station on -ls main program
stream

State the average number of hours per week =f lree over-the-ar cigital vites programming broadeast by i
staltzn on other thaa ¥s main przgram stream

State the average number of hours per week of Core Programing broadcast by the station on other than s
main program stream See 47 C.F R. Section 73.671

Does the Licensee provide nfcrmation denbifying each Core Program aired on its station :nciuding an indication
of the target child audience to publishers of program guides as requ red by 47 C ¥ R Sechon 73 673?

Does the Licensee certify that al eas! 50% of the Core Programming counted toward meeting the adaiional
programming guideline {appiied to free video przgramming aired on other than the main Yes No program
stream) dig not consist of program ep sudes thal had already aired within the previous seven days either on the
station's main program siream or on another of the station’s {ree digital program streams?

Response

65

au

Yes

Yes



Digital Core
Programs(4)

Digltal Core Program {1 ot 4)

Program Tille

Ongination

Days/Times Program Regularly Scheduled

Total t mes arred at regularly scheduled time

Total tmes aired

Number of Preemptions

Number of Preempt ons for other than Breaking News
Number of Preempt zns Reschedu ed

{ength of Program

Age of Target Chid Audience

Describe ihe educational and informational objective of the
program and how t meets the defintion of Core

Programming

Does the Licenses identify the program by displayirg
throughout the program the symbol EA?

Digital Core Program (2 of 4)

Program Titie

Ongination

Days/Times Program Regularly Scheduled

Total ires aired at regu arly scheduled time

Total times aired

Number of Preemptons

Number of Preemptions for other than Breaking News
Number uf Preempticns Resch=du'ed

Length of Program

Age of Target Child Audience

Describe the educationa! and nfarmational objective of the program and how it meets the

defin tion of Core Programming

Response

T.NY TOTS FOR JESUS

Netwe 'k

S.nusy Monday Tuesday Thursday 7 00 &m
64

64

30 mins
2 years 10 4 years
ts music and farmers animais and gardens stories and fun

frs the I{te ones with the colorful set a-d loveabie characlers

Ye:

Response

KIDS TIME PRAISE
Network

Monday -Thutsday 4 00O pm
52

52

0
30 mins
S years to 10 years

Chnstian music performed
by children

Does the Licensee identify (he program by displaying throughout the program the symbol £/17  Yes

Digital Core Program (3 ot 4}

Program Tite
Ongmnation
Oays/T.mes Program Regutar y Scheduled

Tota time: aired at requiarly s-heduled t me

Rasponse

A Day wilh the King

Network

Friday 4 00 p.m, Saturday 7 30am

26



Tota! times aired

Number of Preemptions

Number of Preemptions for other than Break ng News
Number of Preemplions Rescheduled

Length of Program

Age of Target Child Audience

Describe the educational and informational object ve of the program and

How .t meets the delinttion of Core Programming

Does the Licensee idenlify the program by dispraying throughout the
program the symbol €17

Digital Core Program (4 of 4)

Program Title

Origination

Days/Times Program Regularly Scheduled

Tolal limes aired at regularly scheduled ime

Total limes aired

Number of Preemptions

Numbper of Preemptions for other than Breaki g News
Nwmber of Preemptions Rescheduled

Length of Program

Age of Target Child Audience

Describe the educational and informational objective of the program
and how it meets the definitizn of Core Programming

Does the Licensee identify the program by displaying throughout the
program the symbol E/I?

26

30 mins
5 years to 10 years

This program offers Bible stoties. music and
educational information and life mora s

Yes

Response

The Creation Case

Network

Tuesday & Thursday 4 30 p.m
26

26

30 mns
5 years to 10 years

This program discusses investigating and

discovering the truth about creation verses evolubion

Yes



Non-Core
Educational and
Informational
Programming (0)



Sponsored Core
Programming {0)



Liaison Contact

Question

Does the Licensee publicize the existence and location of the staticn’s Children's Television Programming
Reports (FCC 398) as required by 47 C.F.R Seclion 73 3526(e){11){u)?

Name cf children's programming liaiscn
Address

City

State
2ip
Telephone Number

Email Address

Include any other comments or information you want the Commissior to cons der in evaluating your
comptiance with the Children's Te evision Act (or use lh s space for supp'ementat exptanations) This may
include information on any other noncore educat.onal and informational programming thal you a red th'3
quarter or plan to air duning the next quarier. or any exist ng or proposed non-broadcas! efforts that wik
enhance the educational and :nformational value of such programming to chiidren See 47 CF R Seclion
73671, NOTES 2 and 3

Response

Yes

CINDY CLARK
PO BOX 220

WEST
FRANKFORT

I
62836
(618} 627-4651

CINDY
CLARK@JABN.
ORG



Other Matters (4)

Other Matters {1 of 4)

Program Tille

Origination

Days/Times Program Regularly Scheduled

Total times aired at reg.larly scheduled time

Length of Program

Age of Target Child Audience from

Describe the educational and informational objective of the

program and how it meets the definition of Core
Programeming

Other Matiers (2 of 4)

Program Title

Orig nation

DaysfTimes Program Regularly Scheduled
Total t mes aired at regularly scheduled time
Length of Program

Age of Target Child Audience from

Response

TINY TQTS FOR JESUS

Network

Sunday. Monday Tuesday Thursday7 Ciam
64

3% muns

2 years to 4 years

I's mus ¢ and farmers animals and gar<is stores. a~d f.n
for t~u tlle ones with the colorfu set and oveable characters

Response

KIDS TIME PRAISE
Netwark

Monday -Thursday 4 00 pm
52

30mns

5 years to 10 years

Describe the educational and informational objective of the program anc how it meets the Christ.an music periormed

definiticn of Core Programming

Other Matters (3 of 4)

Program Title

Origination

Days/Times Program Regularly Scheduled
Total times aired al regularly scheduled time
Length of Program

Age of Targel Child Audience from

by ¢h Idren

Response

A Day with (he King

Network

Frnday 4 00 pm  Saturday 730am
26

30 mins

5 years to 10 years

Describe the educational and informational objective of the program and  This program offers Bible stones music and

how it meets the definition of Core Programming

Other Matters (4 of 4)

Program Titie

Ongination

Days/Times Program Regu arly Scheduted
Total times ared at regularly schedu ed t me
«ength of Program

Age of Target Child Aud.ence from

educational .nformation and life mora s

Response

The Creaticn Case

Network

Tuesday Thursday 4 30pm
26

30 mins

§ years to 10 years



Describe the educational and informational objective of the program This program discusses investigating and
and how it meets the definition of Core Programming d scovering the truth about creation verses evolution



Certification

Question

The undersigned certif.:: that he or she is (a) the party filing the Ch ldren’s Telewision Programming of an
offices, direcior membe:, pariner, trustee, authorized employee, or other individual or duly elected or appotnted
official who is authorized to sign on behalf of the party filing the Children’s Television Programming or (b) an
attorney qualified to practice before the Commission under 47 C.F R Section 1,23(a), whe is authorized to
represent the party filing the Chiidren's Television Programming, and who further certifies that he or she has
read the document, that tc: the best of his or her knowiedge, information,and belief there is good ground to
support it, and that 115 not interposed for delay

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND
FORFEITURE OF ANY FEES PAID

Upon grant of this app ~ation the Authorization Holder may be subiect to certain construckon or coverage
requirements Fa lure tc reet the construction or coverage requirements will resull in automatic cancellation of
the Authorization Con:ult apprepriate FCC regu.ations to determ ne the construction or coverage requirements
that apply to the type of Authonzat on requested in this application

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE BY
FINE AND/OR IMPRISONMENT (U.S Code, Title 18, §1001) AND/OR REVOCATION OF ANY STATION
AUTHORIZATION (U S Code Title 47 §312{(a)}{1)1 AND/OR FORFEITURE (U S Code, Title 47 §503)

| certify that ttis application inciudes all required and relevan! attachments

| declare under penalty of perjury, that | am an aut-orized representative of the above-named appl cant for the
Autherization(s) specified above

Response

Yes

Danny
Shelton
Fresident

06/24
2019



Attachments No Attachments



CHILDREN’S PROGRAMMING CERTIFICATION

2" Quarter (April 1% to June 30th, 2019)

This is to certify that the list set forth below identifies all programs and series aired by 24H during
the above-referenced calendar quarter that were originally produced and broadcast primarily for an
audience of children 12 years old and under. As a standard practice, we formatted and aired each of the
children’s programs and series identified below so that the total commercial time (including local ad
avails, promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on
weekdays in compliance with the Children’s Television Act of 1990 and the rules and regulations of the

Federal Communications Commission (the “FCC”), (the "Regulations”).

None of the following programs or series included any commercial spots (including local ad
avails, promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour) that contained references to, characters or actors from, or that offered products
related to, the underlying program or series. Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarter are explained in detail below. |
further certify that | have been designated by 24H_ as the official responsible for oversight of compliance

with the FCC children’s programming commercial limits, and | am familiar with the Regulations.

[List children’s programs run during calendar quarter]

I hereby declare under penalty of pe that the foregoing is true and correct.
Executed thi y of July, 2019
ANAL 24 HORAS
Crist nega

Head 24H e s Channel



Caracol Television inc.
150 Alhambra Circle
Suite 1250

Coral Gables, FL 33134
us

QUARTERLY CERTIFICATION

Children’s Programming Certification
Second Quarter 2019

This is to certify that as a standard practice CARACOL TELEVISION INC. airs the
following children’s programs and series so that the total commercial time (including local
avails) does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour
weekdays in compliance with the Children’s Television Act of 1990 and the rules and
regulations of the Federal Communications Commission:

Children’s Programs Aired During Third Quarter 2017

Club 10: 18,5 hours

Closed Captioning Certification of Compliance

Of the programming that comprises the Caracol Internacional programming
service, some is closed captioned and some is uncaptioned. With respect to the closed
captioned portion of the programming that comprises the Caracol Internacional
programming service, CARACOL TELEVISION INC. hereby certifies that such
programming satisfies the required closed captioning quality standards, pursuant to
Section §79.1()(2) and Section 79.1(d)(11) of the Federal Communications
Commission’s rules.

Signature:

Name:Alejandro Bernal
. Title: Channel Director
Date: July 8th, 2019



7580 GOLF CHANNEL DRIVE
ORLANDO, FL 32819

CHILDREN’S PROGRAMMING CERTIFICATION
SECOND QUARTER (APRIL 1, 2019 THROUGH JUNE 30, 2019)

This is to certify that as a standard practice, The Golf Channel formats and airs the following
children’s programs and series so that the total commercial time (including local ad avails,
promos for non-educational programs and adjacent ads running before or after the program
within the same clock hour) does not exceed 10.5 minutes per hour on weekends, and 12 minutes
per hour on weekdays, in compliance with the Children’s Television Act of 1990 and the rules
and regulations of the Federal Communications Commission:

NONE

I further certify that I have been designated by The Golf Channel as the official responsible for
oversight of compliance with the FCC children’s programming commercial limits and I am
familiar with the relevant Regulations.

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
I’} dayof July, 2019.

S S

Josh Schwartz
VP, Programming & International




Aachel A Miller
SVP Lega! Affars

July 8, 2019

VIA EMAIL

Charter Communications, Inc.

Attn: Compliance

6399 S. Fiddler’s Green Circle, 6th Floor
Greenwood Village, CO 80111

RE:  Children’s Television Act — Compliance

To Whom It May Concern:

Please be advised that both the HBO and Cinemax programming services are in
compliance with the applicable rules of the Federal Communications Commission
governing children’s television programming for the calendar quarter ended June 30, 2019.

Very truly yours,

¥ - - - ——

Rachel Miller
SVP Legal Affairs

Home Box Cffice, Inc

1100 Avenue of the Americas

New York, NY 10036-6737 {212} 512-1745
Emait rachel.miler@hbo com



CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2019 to June 30, 2019

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the program
within the same clock hour that contained references to, characters or actors from, or that offered
products related to, the underlying program or series. Any instances in which the children’s
programming commercial limits were exceeded during the referenced calendar quarter are
explained in detail below. I further certify that I have been designated by  Kabillion,
LLC as the official responsible for oversight of compliance with the FCC
children’s programming commercial limits, and [ am familiar with the Regulations.

List children’s programs run during calendar quarter:

Transformers Animated, Mix Master Final Force, Lego City, Lego Ninjago, Oddbods,

Yu-Gi-Oh! 5D's, Bobby's World, Sabrina: Secrets of a Teenage Witch, Wendy, Chloe's Closet
Dream Defenders, My Little Pony, Lego Friends, Cloudbabies, Transformers Prime,
Dive Olly Dive, Bubu and the Little Owls, Thomas and Friends, ToddWorld, Pokemon

I hereby declare under penalty of perjury that the foregoing is true and correct.

xecuted this _10th day of July 2019.

N
Signature e Q Q

Mike You~9g
Name (Print)

Chaumenw = (o0~ Ced
Title




X

MEXICANAL

(Apr-May-Jun)

CERTIFICATION OF COMPLIANCE WITH COMMERCIAL LIMITS IN CHILDREN’S

PROGRAMMING, SECOND QUARTER 2019

MEXICANAL aired the following programming ariginally produced and broadcast primarily for an audience of
children twelve years old and younger during this quarter.

Children’s Description | Days & Times Aired Times | Commercial
Program aired in time

the period | (min, sec)

None

The Children's Television Act and the FCC's rules impose the following commercial limits:

1. Children’s programming may not contain more than 10,5 minutes of total commercial

matter per clock hour on weekends and no more than 12.0 minutes of total
commercial matter per clock hour on weekdays.

. On and after January 1, 20086, children’s programming may not direct viewers to an

internet website unless the website offers a substantial amount of bona fide
program-related or other no-commercial purposes (that is, e-commerce or
advertising); (iii) the website's home page and other menu pages clearly distinguish
between the website's commercial and non-commercial sections; and (iv) the pages
of the website to which viewers are directed is not used for e-commerce, advertising,
or other commercial purposes (that is, the page has no link labeled “store” or direct
links to other pages with commercial material).

. On an after January 1, 2006, neither children’s programming not commercials aired

during children’s programming may display Internet website addresses that direct
viewers to Internet websites that utilize a program’s characters to advertise,
promote, or sell products or services.

After due review of internal channel records and documentation provided to us by program
suppliers, Mexicanal hereby certifies:

Israel

X that it complied fully with the FCC’s commerciat limits with respect to all children's programs
broadcast during this quarter that are subject to those requirements.

that it not complied fully with the FCC's cemmercial limits with respect to all children's programs

broadcast during this quarter that are subject to those requirements, as explained in Attachment A
herete.

yera

Programming and Content Director
Mexicanal, LLC

(July 15, 2019)



July 8", 2019

Charter Communications
Attn: Kyle Zack

400 Atlantic St.
Stamford, CT 06901

Re: Certifications of Compliance, Children’s Television and Closed Captioning Rules
2nd Quarter (April 1, 2019 to June 30, 2019)
To Whom It May Concern:
Please find enclosed Nippon Golden Network’s 2nd Quarter certifications of compliance for the
children’s television and closed captioning rules for Charter Communications’ compliance with its record
keeping obligations as a cable operator under the Children’s Television Act of 1990.
Thank you very much.
Sincerely,

7 '«

Dawn Webb T

NIPPON GOLDEN NETWORK

2454 SO. BERETANIA STREET, SUITE 301, HONOLULU, HAWAII 96826, TELEPHONE 808-538-1966, FAX 808-537-2024
Tokyo Office CHUO EIGA BOEKI CO., LTD., HIGASHI GINZA BLDG., 9-18 GINZA 3-CHOME, CHUO-KU, TOKYO, JAPAN, TELEPHONE 03-3545-6021, FAX 03-3544-0491



CHILDREN'S PROGRAMMING CERTIFICATION

FOR PERIOD: Second Quarter (April 1, 2019 — June 30, 2019)

This is to certify that the list set forth below identifies all programs and series aired by
NGN (NIPPON GOLDEN NETWORK]) during the above-referenced calendar quarter that were
originally produced and broadcast primarily for an audience of children 12 years old and under.
As a standard practice, we formatted and aired each of the children's programs and series
identified below so that the total commercial time (including local ad avails, promos for non-
educational programs and adjacent ads running before or after the program within the same
clock hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on
weekdays, in compliance with the Children's Television Act of 1990 and the rules and
regulations of the Federal Communications Commission (the “FCC"), (the “Regulations”).

None of the following programs or series included any commercial spots (including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar
quarter are explained in detail below. 1 further certify that | have been designated by NGN
(NIPPON GOLDEN NETWORK) as the official responsible for oversight of compliance with the
FCC children’s programming commercial limits, and [ am familiar with the Regulations.

‘PONPONJUMP!"
“Erin ga Chosen! Nihongo Dekimasu”

| hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this €7  day of Jda"}f , 2019.

o

Signature o

Dawn Webb
Name

Office Manager
Title

NIPPON GOLDEN NETWORK, INC.
2454 S, BERETAN'A STREET, SUITE 301, HONOLULU, HI 96826 TEL: (808)538-1966 FAX: {808)537-2024



CHILDREN'S PROGRAMMING CERTIFICATION

FOR PERIOD: Second Quarter (April 1, 2019 - June 30, 2019)

This is to certify that the list set forth below identifies all programs and series aired by
NGN3 (NIPPON GOLDEN NETWORK 3) during the above-referenced calendar quarter that
were originally produced and broadcast primarily for an audience of children 12 years old and
under. As a standard practice, we formatted and aired each of the children's programs and
series identified below so that the total commercial time (including local ad avails, promos for
non-educational programs and adjacent ads running before or after the program within the
same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour
on weekdays, in compliance with the Children's Television Act of 1990 and the rules and
regulations of the Federal Communications Commission (the “FCC"), (the “Regulations”).

None of the following programs or series included any commercial spots (including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar
quarter are explained in detail below. [ further certify that | have been designated by NGN3
(NIPPON GOLDEN NETWORK 3) as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and | am familiar with the Regulations,

There were no children's programs airing on NGN3 during the 2nd quarter period, 2019.

| hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this _ £ day of ablg , 2019.

Signature

Dawn Webb
Name

Office Manager
Title

NIPPON GOLDEN NETWORK, INC.
2454 5. BERETANIA STREET, SUITE 301, HONOLULU, HI 96826 TEL: (B08)538-1966 FAX: (808)537-2024



NETWORK’S NAME: Aplauso TV
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — SECOND QUARTER 2019

This is to certify that the Aplauso TV programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during Second Quarter (April - June) 2019.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this 30

day of June 2019.

Signature: Colleen £, f{wﬂ(

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel

(Please type or print)



NETWORK’S NAME: Cine Mexicano
Address: 477 S Rosemary Avenue Suite 306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — SECOND QUARTER 2019

This is to certify that the Cine Mexicano programming service (the “Service”), to the extent it
airs children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during Second Quarter (April - June) 2019.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this 30

day of June 2019.

Signature: Colloen £ f{yxm

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel

(Please type or print)



NETWORK’S NAME: Cuba Play
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — SECOND QUARTER 2019

This is to certify that the Cuba Play programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during the Second Quarter (April - June) 2019.

Children’s Programming Aired During Quarter Referenced

100 % of Content

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this 30

day of June 2019.

Signature: Colleen £, f{y/m

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel, Olympusat, Inc.

(Please type or print)



CHILDREN’S PROGRAMMING CERTIFICATION

Quarter: 2nd

Year: 2019

This is to certify that the children’s programming and series distributed to Olympusat

during the above referenced calendar quarter that were originally produced and broadcast

primarily for an audience of children 12 years old and under, did not include any commercial spots that
contained references to, characters or actors from, or that offered products relating to, the underlying
program or series. As a standard practice, we formatted and aired each of the children’s programs and
series so that the total commercial time did not exceed 10.5 minutes per hour on weekends, and 12
minutes per hour on weekdays, in compliance with the Children’s Television Act of 1990 and the rules

and regulations of the Federal Communications Commission.

I hereby declare that the foregoing is true and correct.

Executed this 30th day ofdyne, 2019.

0 C

Name: Bud Cantrell

Title: Compliance Officer

Company: Daystar Television Network




NETWORK’S NAME: Sorpresa
Address: 477 South Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — SECOND QUARTER 2019

This is to certify that the Sorpresa programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during the Second Quarter (April - June) 2019.

Children’s Programming Aired During Quarter Referenced

100 % of Content

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this

30" day of June 2019.

Signature: Colleen £, 4’{%/{/{

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel, Olympusat, Inc.

(Please type or print)



SUPER CANAL

e

SUPER CANAL
Av. Luperdn No. 46
Santo Domingo, D.N.

info@supercanal.com

CHILDREN'S PROGRAMMING CERTIFICATION-FOURTH QUARTER 2018

This is to certify that Super Canal Caribe programming service, to the extent it airs children’s
programming as defined under 47 CFR 76.255 of the rules and regulations of the Federal
Communications Commission’s, has aired no more than 10.5 minutes of commercial matter per
hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and its otherwise in compliance with the children’s
television act of 1990. The following sets forth children’s programming aired on service during
the 2" quarter of 2019 (April, May and June).

I certify that | have been designated Program Network as the official responsible for oversight
of compliance with the FCC’s Closed captioning requirements and hereby declare under penalty
of perjury that the foregoing is true and correct.

Executed this 17 day of June 2019

\}_/]
Signature:

Name: Marien So is
Title: Accountant anager




TELE EL SALVADOR
Av. Luperdn No. 46
Santo Domingo, D.N.
info@supercanal.com

CHILDREN'’S PROGRAMMING CERTIFICATION-FOURTH QUARTER 2018

This is to certify that Tele El Salvador programming service, to the extent it airs children’s
programming as defined under 47 CFR 76.255 of the rules and regulations of the Federal
Communications Commission’s, has aired no more than 10.5 minutes of commercial matter per
hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and its otherwise in compliance with the children’s
television act of 1990. The following sets forth children’s programming aired on service during
the 2" quarter of 2019 (April, May and June).

| certify that | have been designated Program Network as the official responsible for oversight
of compliance with the FCC’s Closed captioning requirements and hereby declare under penalty
of perjury that the foregoing is true and correct.

Executed this 17 day of June 2019.

Signature:

Name: Marien Sojis & ]

Title: Accountant!Manager U“‘ o e <
g Ho,o‘-‘mgu‘g*:g_‘g\.o

v ot




NETWORK’S NAME: Tele N Network

Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — SECOND QUARTER 2019

This is to certify that the Tele N Network programming service (the “Service”), to the extent it
airs children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service
during Second Quarter (April - June) 2019.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this 30

day of June 2019.

Signature: Colteen £, f{y/m

Name: Colleen E. Glynn
(Please type or print)

Title: EVP. General Counsel

(Please type or print)



RURAL MEDIA

June 30, 2019

This letter is intended to assist The Cowboy Channel affiliates in satisfying their
obligations with the Federal Communications Commission’s Television Regulations.
The Cowboy Channel hereby certifies that:

1. __ All programming provided during this past calendar quarter, ending
June 30, 2019, was in compliance with the Federal
Communications Commission’s Children’s Television Regulations
(including, without limitation, regulations regarding the display of
website addresses and/or “host selling” activities “Children’s TV

Rules”). OR

2. _X_The Cowboy Channel is not required to comply with the Children’s TV
Rules with respect to the Service because (please explain): _The Cowboy
Channel doesn’t carry children’s programming at this time. The Cowboy
Channel agrees that it will notify affiliates within thirty (30) days of a
change in the compliance with the Children’s TV Rules.

Sincerely yours,

Patrick Gottsch
President

49 Music Square West, Suite 301, Nashville, TN 37203
Main 615-227-9292 | Fax 615-296-9822 | www.rfdtv.com



C HILE

Children’s Programming Certification:

Second Quarter (April 1, 2019 through June 30, 2019)

Newtork Name: TV CHILE

The following

is to certify that we, as a standard practice, format and air the

following children’s programs and series so that commercial time (including

local ad avails) is less than 10.5 minutes per hour on weekends, and 12 minutes
per hour on weekdays, in compliance with the children’s Television Act of 1990,
and with the rules and regulations of the Federal Communications Commission:

Children’s Programs Aired During Second Quarter

Tronia

La cueva del Emilioddn

Clarita
Experimento

Wayapolis

Amigo Salvaje

Block

There were no occasions on which the commercial time was exceeded

This certifications pertains to the immediately preceding calendar (April 1, 2019
through June 30, 2019)

We will continue to comply with the Act an FCC rules, as they pertain to our
programming during the next quarter

| Hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this June 30, 2019

TV CHILE

Signature:

p.P.

(1}

Alexis Piwégnka Mufioz
Subgerente de

estion

Television Nacio%al de Chile

Television Nacional de Chile -

Bellavista 0990 - Providencia - Santiago - Teléfonos: (56) 22707 7777 - (56) 22707 7776 - www.tvn.cl
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